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OVERALL SOCIAL RESULTS
POLONIA IN TUTTI I SENSI 

FB REACH: 1.625.538
FB INTERACTION: 17.534

IG REACH: 306.434
IG INTERACTION: 6.513

TOTAL REACH: 1.931.972
TOTAL IMPRESSIONS: 3.344.677



FACEBOOK OVERALL DATA 



FACEBOOK OVERALL DATA N.2



INSTAGRAM OVERALL DATA





TEASER CAMPAIGN

 Facebook teaser post: 
947 interactions

29.102 reach 
46.366 impression

Instagram teaser post:
480 click 

29.387 reach 
41.116 impression

ADS campaign: notoriety
296.041 reach/impression



TEASER  POST FACEBOOK & INSTAGRAM ADS CAMPAIGN 





POMOROSKIE 

ADS Campaign Pomoroskie notoriety
228.937 impression / Reach 

15/04 - 2/05

Facebook:
282.888 Total Reach

2.530 Interaction
+

Instagram:
64.467 Total Reach

827 Interaction

*Calculations on relevant posts and ads



FACEBOOK POST



INSTAGRAM POST



POST



POST



STORIES



STORIES



OVERALL SOCIAL RESULTS 
ISABEL MULE

POLONIA IN TUTTI I SENSI 

STORIES INTERVIEW BEFORE 
REACH: 9.278

 
STORIES INTERVIEW AFTER 

REACH: 5.275



OVERALL SOCIAL RESULTS 
ISABEL MULE

POLONIA IN TUTTI I SENSI 

INSTAGRAM REEL

IG REACH: 444.549
VIDEO VIEWS:  696.000
SAVED POSTS: 14.700

LIKE: 13.300
COMMENTS: 196



OVERALL SOCIAL RESULTS 
ISABEL MULE

POLONIA IN TUTTI I SENSI 

INSTAGRAM POST 

IG REACH: 12.846
SAVED POSTS: 26

LIKE: 584
COMMENTS: 15



OVERALL SOCIAL RESULTS 
ISABEL MULE

POLONIA IN TUTTI I SENSI 

IG STORIES 

REACH: 140.900



CONCLUSIONS AND USEFUL INFORMATION FOR READING THE DATA

The data for the individual regions is an accurate calculation and counts sponsored posts,
organic and paid coverage in addition to targeted ads for Page engagement and visibility

(counted in the indicated periods "from/to") and stories on Instagram.

The total Facebook coverage, adding up the different reaches, reaches 1,722,017 million
people (calculations from Fb insights in the period indicated minus irrelevant sponsored
ads). We preferred to exclude some sponsorships from the total count for the individual

regions, in order to ensure results that are as authentic as possible and exclusively linked
to the campaign, excluding overlapping data where possible. In the first screenshot on
25/03 27/06 on Fb, the reach is 1,625,538, as this is only an estimate, but not the exact

figure, which we will however keep as it can be verified with the image against the pure
calculation.

The generic count is in any case an estimate of Meta, measured on the basis of the insights
available on FB and IG, during the periods indicated and includes every advertisement

used, also for the promotion of the channels, useful for the campaign, with images of the
regions.



THANKS FOR READING


